
Branded Café Licensing Program



Mules were once the great unsung heroes 

of the coffee trade.  Today we use trucks 

for transport,  but back in the day it  was the 

trusty mules that made the journey; 

trekking up to the highest altitudes all  over 

the world to be loaded up with the freshest

coffee cherries and bringing ‘em back 

down.

And yet,  what do people say about them?  

They say they are stubborn.  They say they

are stupid.  They say they are grumpy.

People who know coffee know that only

one of those is true – and that’s why we’re 

called what we are.

Here’s to grumpy -ness in the cause of great 

coffee.

Here’s to the MULE!

HAIL TO THE MULE



Founded in the U.K. in 2006 and branching into the U.S. in 2017, our mission 

from the beginning has been to “fight the blight of bad coffee.”  Coffee that’s 

throwaway, unethically sourced and tastes like toxic waste.

We source fairly and sustainably, making sure that our growers share in our 

success.

We roast with precision and care, making sure that we get the very best flavor 

from each and every bean that our growers work so hard to produce.

We work closely with top-tier café operators,  making sure Grumpy Mule fans 

receive the highest quality experience.

Because great coffees, truly great coffees, depend on every stage of the

process being just right.

Meticulously sourced.

Ethically traded.

Deliciously Grumpy.

That’s what drives Grumpy Mule.

OUR STORY



Grumpy Mule is more than just coffee.  It’s coffee 

with character.   A brand that delivers the ethical and 

quality metrics your guests seek, with a healthy dose 

of humor and irreverence.

A brand with a big heart,  all  Grumpy Mule coffees are 

sourced fairly and sustainably and hand roasted in our 

Sacramento roastery.  Grumpy Mule offers 100% 

Arabica, certified espresso blends and single origin 

coffees.

Grumpy Mule is an ideal brand for university cafés 

looking for a true craft experience.  Espresso based 

drinks are made with traditional espresso machines, 

and baristas will  delight your guests with latte art 

creations.

Guaranteed to grab attention and stand out against 

national chains, the program comes with a supporting 

suite of quirky branding, and the ability to purchase 

and sell branded merchandise and 12 oz. bags of 

coffee beans.

THE BRAND



Grumpy Mule does not charge licensing fees or royalties,  but we are 

selective when choosing café operators.   Simply put,  we want coffee-

loving partners to join us in our quest to “fight the blight of bad coffee.”

The Mule Provides:
• Loaned equipment (excluding Espresso machines) and service support.

• Merchandising, retail  bags, point of sale and promotional programs

available for purchase.

• Bewley’s North America expert operational support system, including 

Barista training and auditing.

The Mules Rules:
• Espresso Bar needs to conform with coffee and brand requirements.

• Exceptional standards of drink preparation is a must.   Including Latte 

Art.

• Only traditional Espresso machines. Super Automatics are not permitted.

• Must utilize branded cups, lids,  etc. , and only at Grumpy Mule locations.

• Follow quality standards, including use of specified coffee equipment.

• Staff wears our fun Grumpy Mule branded t -shirts and aprons.

• Use of Grumpy Mule branded menuboard, either printed or digital.

LICENSED COFFEE PROGRAM



IMAGES  FORREVIEW AND DISCUSSION  





GRUMPY MULE CUPS

HOLD ME.
It’s a cold world out there, which means a small

cup of steaming Grumpy goes a long way.*

Which makes sense, because it’s come a long

way too. From partner co-ops and small

holdings to social enterprise schemes and

community initiatives, the coffee you’re

drinking’s had quite a journey.

* um, depending on how fast you drink it.

























(Specifically targeted at

Student / University sites)























THANK YOU


