SPewleys

Better Brew

Bean-to-Cup Coffee is Breaking Ground in C-Stores

WHY COFFEE MATTERS SOME LIKE IT «eeCOLD?

Beverages represent 26% of total foodservice sales, Chilled coffee is thriving in the US,
Hot coffee being the key dispensed beverage driver.’ growing at least 10% annually
between 2013 and 2017.?

SALES OF TOP BEVERAGE TYPES
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THE DEMOGRAPHIC DIFFERENCE

Boomers still rule overall in the coffee-drinking crowd.
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Share of coffee drinking consumers in the United States in 2018, by age group.?

COFFEEBY THE CLOCK

Coffee sales are growing between
breakfast and lunch: 41% drank it
between breakfast and lunch,
compared to 36% in 2012.*
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SUSTAINABILITY SELLS? ©
64%
Fresh
There should not be a trendlist
that does not touch the topic
of sustainability - and that 51 %
includes reducing waste by Always
not holding brewed coffee. consistent
0,
73% of consumers say they 48%

would definitely or probably
change their consumption
habits to reduce their impact on

the environment.® 44%

Good aroma

Good strength

Get in on the new coffee revolution with
a state-of-the-art Bean-to-Cup machine that brings fresh,

on-demand hot and cold coffee to your customers!
Call 877.528.2289 | www.bewleysna.com
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